GLOBAL COMPETITIVENESS

Despite the resurgence in global travel, Canada
is losing ground as a destination of choice for
international travellers.
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GLOBAL COMPETITIVENESS

DECLINING DEMAND AND PROFIT PRESSURES

OCCUPANCY AND TRAVEL INTENTIONS DECLINE AMID
INFLATION AND CONSUMER UNCERTAINTY

Shrinking Canadian Hotel Occupancy
Travel Budgets in 2024

Weak Consumer Confidence
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Recommendations

Invest in international tourism marketing through Destination
Canada, including the expansion of the International Convention
Attraction Fund (ICAF) program for another $10M.

Create a competitive investment climate for hotels, by:

Adjusting capital cost allowance rules to allow 100% write
off inyear1

Including mixed-use projects in CMHC housing programs,
such as mortgage insurance

Modify changes to the capital gains tax

Boosting investment in critical tourism infrastructure, such as
conference spaces and transportation.
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