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—— A MADE-IN-CANADA BUSINESS

A single hotel can have up to three partners:

Provides capital investment Canada’s hotel industry is overwhelmingly
Canadian-owned, even under international brands.

o of hotel purchases in
Provides marketing, reservation, and loyalty programs the last 15 years were
o made by Canadians

Source: Colliers Hotels

MANAGEMENT Runs day-to-day operations

CRITICAL INFRASTRUCTURE FOR POSITIVE IMPACT ACROSS
CANADA’S TOURISM EXPORTS THE COUNTRY

International visitors bring foreign spending directly into

Canadian businesses and communities. 1 3 B 3 2 o K
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