INTERNATIONAL COMPETITIVENESS: TOURISM EXPORTS
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STAY 6X LONGER SPEND 4X AS MUCH

BUSINESS EVENTS: CANADA CAN WIN FEDERAL ACTIONS

Business events generate visitor spending, long-term
industry investment, and global connections.

Commit an additional $30 million to Destination
Canada’s core budget for international marketing and
research to meet inflation.

$47 B 242 K $901 Ensure continued and expanded funding for the

direct economic direct jobs average spend per International Convention Attraction Fund, which has
impact participant, per event already secured 116 international events and a 20:1
return on investment.
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